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RUCHI SOYA SNAPSHOT "Ruchi

30

Years Of COIPOI"‘HE existence

19

Manufacturing locations
across India

11.5 LACS

No. of retail outlets

6,500+

No. of Distributors

126

No. of Company Depots

2 LACS+
HECTARES

Land access in India for palm
oil plamations with exclusive
procurement rights across six states

India’s No.1 Food and Agri Products company as per Fortune India
500 Rankings - 2016

Turnover of USD 3 billion (FY 2016-17)
Number 1 position in cooking oil and soy foods categories of India

Leading Brands - Nutrela, Mahakosh, Sunrich, Ruchi Gold and
Ruchi Star

Among the pioneers of oil palm plantations in India

Highest exporters of value added soybean products - soy meal,
textured soy protein and soy lecithin.

Diversification into renewable energy and commitment to
environmental protection.
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EDIBLE OIL BUSINESS IN INDIA D

Healthy mix of midstream and downstream, and well on its way to develop an upstream business

One Of The Few Edible Oil Companies in India with Integrated Operations

Information flows / Visibility across value chain

.. Customer
Origination

Finance / Risk management / Logistics coordination

m Origination
- Daily capacity (MT) Key products:
Crushing:12,394 Edible oil As on 31 March, 2017:
Crude Oil: 2,231 Seed extractions 126 company depots
Soya Meal: 10,163 Vanaspati through India with storage
¢ and logistical facilities
Refining: 11,120 Food productions

Pan-India non-exclusive
distribution network
covering 6,500 distributors
reaching over 11.5 lacs No.
of retail outlets

Vanaspati & bakery Key brands include
fats: 1,965 Nutrela, Ruchi Gold,
Textured soya Ruchi Star, Sunrich
protein: 467 and Mahakosh

Edible soya flour: 300




MANUFACTURING LOCATIONS ’ ' IR

19 Manufacturing
Locations across India

Jammu 15. Chennai
Sriganganagar 16. Kakinada
Baran 17.Vijayawada
Kota 18. Durgawati
Guna 19. Peddapuram
Kandla

Gadarwara

Haldia

j
2
3.
4.
5.
6.
7
8.

9.
10. Nagpur
11. Washim
12.Daloda
13. Patalganga
14. Mangalore

Manglia




MANUFACTURING CAPACITY

OILSEED
EXTRACTION

Annual Capacity
3.72 million metric tonnes

Facility Locations
10

PALM FRUIT §
PROCESSING %=

Annual Capacity
0.90 million metric tonnes

Facility Locations

SOYA MEAL
EXTRACTION

Annual Capacity

3.05 million metric tonnes

Facility Locations

EDIBLE OIL
REFINING

Annual Capacity

3.3 million metric tonnes

Facility Locations
e |

VANASPATI
& BAKERY FATS

Annual Capacity
0.59 million metric tonnes

Facility Locations

WIND
POWER
GENERATION

Annual Capacity
85.3 Megawatt

Facility Locations
11

Proximity to
Ports

m  Processing plants across 19 locations in India,
giving access to markets across India

m 126 company depots (with storage and other
logistical facilities) which serve over 6500
distributors across the country reaching over 11.5
lacs retail outlets

Pan India Footprint

m All refining plants located near ports, providing
easier access to imported edible oil

m Distribution through pipes at ports saves transport
cost and time

Crushing in Soya bowl
of India

® Inland crushing plants located in key soya bean
and mustard producing states




BRAND POSITIONING IN EDIBLE OIL BUSINESS "Ruchi

Track record of creating successful brands in a highly commoditized industry. Company has multiple brands for several of
their products to cater to different income segments of the Indian retail market

Mass

Premium Value

RUCHI

nnnnnnn
PALMOLEIN

'*,
Clearer, Lighter, Healthier z A
Nutrela Healthy Oils MAHAKOSH REFINED SUNRICH RUCHI GOLD
(LS Sunrich Refined Ruchi Gold is th ket leader i
. « Sunrich Refine uchi Gold is the market leader in
* Sunflower ) gaﬁﬁg\?vaer: Sunflower Oil the refined'oils space and is 'Fhe
* Soyabean : largest selling refined palm oil
e Mustard * Rice Bran brand in the country by a
+ Cotton Seed Brand Ambassador : significant margin.
Priyanka Upendra
Mahakosh Filtered Ruchi Gold Refined

Palmolein Ruchi Gold

Groundnut Oil
Mustard Oil (Kachchi Ghani)

Brand Ambassador :
Madhuri Dixit

‘;%: sonG Other Products

(2 + Ruchi Star Soyabean Oil

6 + Ruchi No. 1 — Vanaspati

= -l




OOD B "Ruchi

Presence in both branded and non- branded segment with participation
in domestic and international market

Key Brands

— Nutrela — Market Leader in premium soya chunks,
commanding significant premium to the nearest
competitor

— Mahakosh — Hunky Chunky — Fighter brand to
convert loose users in to branded users

Value

Export Market

Company is one of the largest exporter of Soya Food products such as — Texturized Soya Food Products,
Toasted Soya Flakes, Un-toasted Soya Flakes, Soya Lecithin and White Flakes



Financial Performance ‘Ruchi

Revenue 18,620 27,805 28,412 24,601 26,485
Branded Sales 8,648 9,094 8,357 6,965 6,348
Export Sales 1,063 1,754 3,360 3,599 4,321
EBITDA -687 114 626 734 942
Gross Fixed Assets 6,042 6,038 3,877 3,692 3,519

Figures in ?Crores

Note: Figures for FY 17 & FY 16 are as per requirements of IND AS



AWARDS & RECOGNITION



FORTUNE,

INDIA

In December 2016, Fortune magazine ranked
Ruchi Soya as :

‘India's No 1 Food & Agri products company’

It was the only Food and Agri company in the top
100 of the Fortune 500 list published by the
magazine in December 2016.
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nielsen

Nielsen, the global marketing research firm has ranked
Ruchi Soya as :

v" No.1 company in Indian Edible Oil Sector based on
the volumes of ‘Refined Oils Consumer Packs’ (time
period —January 1, 2015 — December 31, 2015)

v" No.1 company within the Palmolien segment of
‘Refined Oils Consumer Packs’ category on volumes
basis (Time period —January 1, 2015 — December 31,
2015)




:GLOBOIL

* In 2015, we were bestowed with three Globoil Diamond
Awards :

**No. 1 Importer of Edible Oil,
**No.1 Exporter of Soybean Meals
**No.1 Palm Oil Brand

e GLOBOIL is the Premier International Conference &
Exhibition on Vegetable Qil, Feed & Feed Ingredients,
QOilseeds & Oleochemicals



/' J] EUROMONITOR
M INTERNATIONAL
e Ranked among

‘Top 5 Packaged Food Companies in India in 2015’

by Euromonitor International, a leading global research firm
(May 2016)

e Ruchi Soya was placed in the 4" position in the
Euromonitor International report; ahead of firms such as
Parle Products, Mondelez India, Nestle India, PepsiCo and
ITC




dun¢

Ruchi Soya ranked as :

‘No. 1 firm as per total income in FY 2015 in the food
products sector’

by Dun & Bradstreet India’s Top 500 Companies &
Corporate Awards, 2016

Mr. Dinesh Shahra, MD, Ruchi Soya Industries
with the Dun & Bradstreet recognition




National Safety Award

* Three of Ruchi Soya’s plants in Manglia (MP), Kota (Rajasthan)
and Gadarawara (MP) were honoured with the :

National Safety Awards presented by the Ministry of Labour &
Employment, Government of India in 2016

e Testament of high standards of Occupational Health & Safety
with zero tolerance for accidents in Ruchi Soya plants
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| Ruchi/

Disclaimer

By attending the meeting where this presentation is made, or by reading the presentation slides, you agree to be bound by the
following limitations:

* This document has been prepared for information purposes only and is not an offer or invitation or recommendation to buy or
sell any securities of Ruchi Soya Industries Limited (the "Company“ or “Ruchi Soya”), nor shall part, or all, of this document
form the basis of, or be relied on in connection with, any contract or investment decision in relation to any securities of the
Company.

* This document is strictly confidential and may not be copied, published, distributed or transmitted to any person, in whole or
in part, by any medium or in any form for any purpose. The information in this document is being provided by the Company
and is subject to change without notice. The Company relies on information obtained from sources believed to be reliable but
does not guarantee its accuracy or completeness.

* This document contains statements about future events and expectations that are forward-looking statements. These
statements typically contain words such as "expects" and "anticipates" and words of similar import. Any statement in this
document that is not a statement of historical fact is a forward-looking statement that involves known and unknown risks,
uncertainties and other factors which may cause our actual results, performance or achievements to be materially different
from any future results, performance or achievements expressed or implied by such forward-looking statements. None of the
future projections, expectations, estimates or prospects in this document should be taken as forecasts or promises nor should
they be taken as implying any indication, assurance or guarantee that the assumptions on which such future projections,
expectations, estimates or prospects have been prepared are correct or exhaustive or, in the case of the assumptions, fully
stated in the document. The Company assumes no obligations to update the forward-looking statements contained herein to
reflect actual results, changes in assumptions or changes in factors affecting these statements.

* You acknowledge that you will be solely responsible for your own assessment of the market and the market position of the
Company and that you will conduct your own analysis and be solely responsible for forming your own view of the potential
future performance of the business of the Company.

* Neither the delivery of this document nor any further discussions of the Company with any of the recipients shall, under any
circumstances, create any implication that there has been no change in the affairs of the Company since that date.



